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Coverage in Indian News Media 

COP 21 Paris- UN Climate Change Conference 2015 

 

1. INTRODUCTION 
 

“We must go through a natural revolution if we are to survive on earth. We need to change people’s perceptions. If 

there’s no environment, there’s no human race. We are in a state of global denial.”-Ted Turner, CNN Founder 

 

As CNN founder Ted Turner so aptly conveys in his quote above, we need environmental understanding 

and concern to be a more integral part of our collective mind-set. We are inextricably linked with the 

environment and our prosperity, health, security and well-being are intimately tied to it. News coverage 

of the environment has a significant impact on public opinion, policy making and whether we, as a 

society expand and deepen our stewardship ethic. Recent polling shows that ninety nine percent of 

Delhites feels that climate change is a serious concern
1
. Despite its value, however, coverage of the 

environment represented just 0.2 percent in 2014 of news headlines in the prime time six news 

channels during a six years period (first three months January- March 2009 to 2014)
2
.   

Periodically, CMS ENVIS tracks the priority given to various environmental issues in media and its 

implications. CMS ENVIS Centre, New Delhi is designated by Ministry of Environment, Forests and 

Climate Change (MoEF & CC) to facilitate information dissemination and further the cause of 

environment awareness and sensitization through media. This year CMS ENVIS Centre has analysed the 

trends of the coverage of ‘COP 21 Paris’ of prominent news channels and print media’s to understand 

the interests deals to support the national agenda’s and measures has been taken in the conference.  

 

21
st

 Sessions of the Conference of the Parties to the United Nations Framework Convention on 

Climate change (COP 21) 

Parties to the U.N. Framework Convention on Climate Change (UNFCCC) reached a landmark agreement 

on December 12 in Paris, planning a vital new course in the two-decade-old global climate effort. 

Concluding a four-year negotiation with the parties, the new treaty ends with strict differentiation 

between developed and developing countries that characterized earlier efforts, developing a common 

framework including the commitments of all countries to put forward their best efforts and to 

strengthen them in the years ahead
3
. For the first time, the framework includes the requirements that 

all parties report regularly on their emissions and implementation efforts, and undergo international 

review. The agreement and a decision by parties were the key outcomes of the conference, known as 

the 21
st

 session of the UNFCCC Conference of the Parties, or COP 21 are:  

                                                           
1
 CMS analyzed the awareness of the people of Delhi about the Global Climate Change Summit December 2015 

2
  CMS ENVIS Trends in the Coverage of Environment in News Channels- An Analysis Report 2014 

3
 http://www.c2es.org/international/negotiations/cop21-paris/summary 
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• Reinforce the goal of limiting global temperature increase well below 2 degrees Celsius, while 

urging efforts to limit the increase to 1.5 degrees; 

• Establish binding commitments by all parties to make “nationally determined contributions” 

(NDCs), and to pursue domestic measures aimed at achieving them; 

• Commit all countries to report regularly on their emissions and “progress made in implementing 

and achieving “their NDCs, and to undergo international review; 

• Commit all countries to submit new NDCs every five years, with the clear expectation that they 

will “represent a progression” beyond previous ones; 

• Reaffirm the binding obligations of developed countries under the UNFCCC to support the efforts 

of developing countries, while for the first time encouraging voluntary contributions by developing 

countries too; 

 

The Paris Agreement articulates two long-term emission goals: first, a peaking of emissions as soon as 

possible (with a recognition that it will take longer for developing countries); then, a goal of net 

greenhouse gas neutrality (expressed as “a balance between anthropogenic emissions by sources and 

removals by sinks”) in the second half of this century. The latter was an alternative to terms like 

“decarbonization” and “climate neutrality” pushed by some parties. With respect to countries’ individual 

mitigation efforts, the agreement prescribes a set of binding procedural commitments: to “prepare, 

communicate and maintain” an NDC; to provide information necessary for clarity and transparency; and 

to communicate a new NDC every five years. It also sets the expectation that each successive NDC will 

“represent a progression” beyond the previous one and reflect a party’s “highest possible ambition
4
.” 

 

India’s INDCs contribution takes into account its commitment to conservation of nature as well as the 

imperatives of meeting the competing demand of resources for addressing the challenges of poverty 

eradication, food security and nutrition, universal access to education and health, gender equality and 

women empowerment, water and sanitation, energy, employment, sustainable urbanization and new 

human settlements and the means of implementation for enhanced action for achieving among others, 

the sustainable development goals for its 1.2 billion people
5
.  

However, India is progressing to mitigate the Climate change issues, it is essential for people from each 

sector to understand the nationally groomed agenda’s to mitigate the rise of emissions. CMS ENVIS 

analysed print media and prime time news channels coverage’s for a month of COP 21. In the last survey 

conducted for COP 20 Lima coverage analysed five major dailies and six news channels surprisingly 

reported that dailies were unbiased to report about the conference. This report concludes the coverage 

of news either in dailies or news channels were appreciable in comparison with the coverage’s of COP 

                                                           
4
 http://www.c2es.org/international/negotiations/cop21-paris/summary  

5
 India’s Intended Nationally Determined Contribution: Working towards Climate Justice- 

http://www4.unfccc.int/submissions/INDC/Published%20Documents/India/1/INDIA%20INDC%20TO%20UNFCCC.pdf  
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20 Lima.  This report will be a useful resource to media associated professionals involved with 

environmental issues, research and communication. And can be used to find out what could be done to 

improve the media coverage of upcoming COPs and how the media can be more proactively involved to 

disseminate information about such historical events. 

 

2. METHODOLOGY 
 

Over the years CMS Media Lab has acted as a source for the CMS ENVIS Centre because it has undertaken 

significant experimentation to develop a robust and rigorous methodology as given below. The content 

analysis broadly covers qualitative and quantitative aspects.  

o Prime Time Band: The prime time programming is the industry benchmark in News television for all 

significant events and issues that are prominently covered on a particular day. 

o Six Mainstream Hindi and English News Channels: DD News, ABP News, CNN IBN, Aaj Tak, Zee 

News, NDTV 24X7 

• Recording: The recorded tapes were then previewed and the news stories listed under various 

classifications and categories to generate quantitative data. 

• Logging: The news content on the above mentioned channels were listed and documented in 

the log sheets. 

• Coding: The stories were classified and separately coded (e.g. politics, business, sports, 

environmental news etc). 

• Environment Related Stories: The theme specific stories were separately reviewed and 

analysed. 

• Time Frame: The timeline taken to study the prime time news channels for this particular study 

was 30 November to 12 December, 2015. 

o Major Dailies: The coverage of news from eight dailies of Hindi and English were analysed for a 

month from 21 November to 20 December, 2015. The coverage’s of COP 21 Paris either in form of 

editorial, news reports, feature or columns were thoroughly scanned.  

 

A CLOSER LOOK AT THE ENVIRONMENTAL COVERAGE IN THE MAINSTREAM NEWS 

 

Using data, collected by CMS Media lab, this report compares news channels’ coverage and print media 

coverage and prioritizes the environmental headlines related to COP 21. This report also examines the 

coverage percentage, critical factors of the quality of reporting and citizen’s attitudes. 
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Key Findings    

 

� On an average, 52 news stories were covered in six prime-time news channels, where DD news 

had a good amount of coverage followed by CNN IBN. 

� NDTV 24x7 devoted maximum reporting time in minutes throughout the study period. 

� Among the eight prominent dailies, ‘Hindustan Times’ had the highest coverage as news report.  

� The news by the dailies was on both editorial and other pages of the newspaper.  

 

FOLLOWING THE LEADERS: INTERNATIONAL AND NATIONAL LEADERS AS MODELS FOR NEWS 

REPLICATION  
 

The politically adjunct leaders of the countries who participated in COP 21 had played significant role models 

for news media. The actions or a speech of political leaders and Presidents during the opening ceremony was 

a highlight.  Also, some internationally recognized figures such as Ban Ki Moon and Pope Francis added 

more to the ceremony. The opinions of politicians regarding the advances of the negotiations was a 

clear focus of the press throughout COP 21, which indicates the interest of the media in recognized 

personalities that could generate interest in the readers. The replication of such news was noticed in 

news channels as well as in print media, obviously with the change of presentation.   

 

3. THE RESEARCH FINDINGS 

 

Before analyzing the electronic and print media coverage of ‘COP 21’, CMS analyzed the awareness of 

the people of Delhi about the Global Climate Change Summit in the month of December 2015. In total 

408 respondents were randomly selected from the government and the private sectors in Delhi 

between the age groups of 18 and 45 years.  

 

Respondent Profile 

 

 Among the respondents, 74% males and 34% 

females were in the working group. In total 

only 14% were not working/housewives and 

29% were students.  

 

 

 

 

 

 

 

 

Table 1. COP 21 Delhi Survey Respondent Occupation                        

(in percentage) 

Respondent Occupation Gender Total 

Male Female 

Working 74 34 57 

Not Working/Housewife 2 30 14 

Student 24 36 29 
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Awareness about the Global Climate Change Summit

COP 21 Paris 

It was reported that more than half of the respondents 

were aware about the summit that 

Among the respondents, a maximum 

out of total 408 respondents) were 

had the awareness about the global climate change summit.

And only 56% (98 numbers) of female respondents had 

accounted in the survey.    

 

Source of Information about the COP 21 

According to the fig.2, 84% males 

received the information about the COP 21 through TV channels

special coverage. Newspapers stood

The internet and social media stood the third

 
Figure 2 Source of Information about COP 21                                                                                                                              
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the Global Climate Change Summit- 

It was reported that more than half of the respondents 

that had taken place in Paris. 

maximum of 70% (164 numbers 

were noticed as males who 

awareness about the global climate change summit. 

And only 56% (98 numbers) of female respondents had 

Source of Information about the COP 21 held in Paris 

84% males (137 nos.) and 80% females (78 nos.) see fig.2 and table 2, 

received the information about the COP 21 through TV channels, either from news channels or from 

stood the second in the dissemination of news on such 

he internet and social media stood the third.  

                                                                                                                                 (in percen

COP 21                                                                                                
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see fig.2 and table 2, had 

either from news channels or from 

the dissemination of news on such a global event. 

(in percentage) 
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COP 21 in Prime Time News Channels 

Overall 52 news stories were covered from 30 November to 12 December in six prime time news 

channels (Table 3). DD News channel had coverage of 34 news stories, the highest among the studied 

news channels (Fig. 3). CNN IBN covered almost 8 stories throughout the study period. The highest 

coverage of stories by the channels was noticed during the event dates. Aaj Tak and ABP news had 

covered only 3 and 4 stories about the COP 21. Very less coverage of news was reported by Zee news (1 

story) and NDTV 24x7 (2 stories).  

Figure 3 Coverage of Stories in Six Prime Time News Channels (30 Nov. to 12 Dec. 2015)                                              (in numbers) 

 

In comparison with the COP 20 Lima conference studied by CMS ENVIS, the coverage of stories by DD 

news channel has increased in COP 21 Paris. It was reported the coverage of only 4 stories by DD news 

channel in COP 20 Lima
6
.  

 

The prime time news coverage by the six news channels was for about 439.35 minutes.  NDTV 24x7 was 

reported the highest among the six in dedicating 139 minutes with 4 special news coverage. DD News 

was among the second highest with the total news coverage in 131.25 minutes. CNN IBN (75.15 

minutes) including one special news coverage of 39.10 minutes. The other channels, including ABP 

News, Aaj Tak and Zee News covered the stories in 30 minutes max (Table 3). 

 

Table 3: Time devoted by News Channels on COP 21 Paris (30 November to 12 December 2015)  

News Channels No. of stories Time 

(In minutes) 

Special News 

(in numbers) 

Time 

(In minutes) 

Total Time 

(In minutes) 

Aaj Tak 3 16 : 45 1 15:30 32:15 

DD News 34 88:00 2 43:25 131: 25 

ABP News 4 29: 55 0 0 29: 55 

                                                           
6
 CMS ENVIS Report on Coverage in Indian News Media Lima COP 20|CMP 10- UN Climate Change Conference 2014- 

http://cmsenvis.nic.in/Coverage_of_COP_20.pdf 

3

34

4

1

8

2

0

5

10

15

20

25

30

35

40

Aaj Tak DD News ABP News Zee News CNN IBN NDTV 24x7

In
 N

u
m

b
e

rs

News stories



 

 

CMS ENVIS Report on Coverage in Indian News Media COP 21 Paris

Zee News 1 

CNN IBN 8 

NDTV 24x7 2 

Total 52 

National News channels gave low editorial priority to Paris climate change summit (COP 21).

coverage mainly focused on PM’s speech at the summit. The channels downplayed the climate related 

issues and contents of the speeches of different leaders. How

meeting between India and Pakistan P

discussions and reporting moved from climate change to chemistry of Indo

TV news screens.     
 

Initially channels focused on the interests and 

countries and highlighted the key role of India in this context. News channels ignored the serious 

discussions and developments that 

the launch of Global Solar Alliance live

night. Surprisingly, even the historic deal on global warming and carbon emission did not get prime time 

space it deserved. This shows a gap in

change. 

 

Leading Hindi news channels Aaj Tak, Zee News and ABP News devoted less time compared to English 

News channels like NDTV 24x7 and CNN

maximum time compared to other monitored channels.

 

NDTV 24X7 carried the maximum number of special programs

DD News, Zee News, CNN IBN and Aaj Tak (

carry any special program during the prime time. These special programs focused on green diplomacy, 

western media coverage of India’s stand on deal, features of draft deal on climate change, discussion on 

PM’s speech at the summit, Global Solar Alliance, impact of climate change and rising temperature, etc. 

During the day time, the news channels carried live reporting, press conference of 

India and President of the United States

 

COP 21 in major Dailies 

67%

33%

English Hindi

Figure 4 Total coverage of stories in Hindi 

and English Dailies (in percentage) 

Coverage in Indian News Media COP 21 Paris- UN Climate Change Conference 2015 

1:35 2 30:10 

36:05 1 39: 10 

10:10 4 128: 50 

182:30 10 257: 05 

National News channels gave low editorial priority to Paris climate change summit (COP 21).

speech at the summit. The channels downplayed the climate related 

issues and contents of the speeches of different leaders. However, they overplayed two minutes 

Pakistan Prime minister at the sidelines of the summit and interestingly the 

discussions and reporting moved from climate change to chemistry of Indo- Pak relationship on Indian 

Initially channels focused on the interests and the conflicts of the developing and 

countries and highlighted the key role of India in this context. News channels ignored the serious 

that took place during the summit. Although, Indian channels broadcast 

the launch of Global Solar Alliance live, but yet did not explore in detail during the prime time in the 

night. Surprisingly, even the historic deal on global warming and carbon emission did not get prime time 

gap in editorial priorities of Indian News channels towards 

Leading Hindi news channels Aaj Tak, Zee News and ABP News devoted less time compared to English 

News channels like NDTV 24x7 and CNN-IBN. DD News and NDTV 24x7 gave equal importance and 

maximum time compared to other monitored channels. 

maximum number of special programs (mostly studio discussions) followed by 

ws, CNN IBN and Aaj Tak (see Table 3). ABP News was the only channel which did not 

carry any special program during the prime time. These special programs focused on green diplomacy, 

western media coverage of India’s stand on deal, features of draft deal on climate change, discussion on 

summit, Global Solar Alliance, impact of climate change and rising temperature, etc. 

news channels carried live reporting, press conference of 

President of the United States, and other important developments of the summit.

 

 

The Paris conference during the one month period (November 

21 to December 20, 2015) was well covered in four 

dailies i.e. Hindustan, Dainik Bhaskar, Navbharat Times and 

Dainik Jagran; and also in four English dailies such as The 

Economic times, The Times of India, Hindustan Times and The 

Total coverage of stories in Hindi 
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31:45 

75: 15 

139:00 

439: 35 

National News channels gave low editorial priority to Paris climate change summit (COP 21).  The 

speech at the summit. The channels downplayed the climate related 

ever, they overplayed two minutes 

at the sidelines of the summit and interestingly the 

Pak relationship on Indian 

developing and the developed 

countries and highlighted the key role of India in this context. News channels ignored the serious 

summit. Although, Indian channels broadcast 

did not explore in detail during the prime time in the 

night. Surprisingly, even the historic deal on global warming and carbon emission did not get prime time 

editorial priorities of Indian News channels towards the climate 

Leading Hindi news channels Aaj Tak, Zee News and ABP News devoted less time compared to English 

DD News and NDTV 24x7 gave equal importance and 

(mostly studio discussions) followed by 

only channel which did not 

carry any special program during the prime time. These special programs focused on green diplomacy, 

western media coverage of India’s stand on deal, features of draft deal on climate change, discussion on 

summit, Global Solar Alliance, impact of climate change and rising temperature, etc. 

news channels carried live reporting, press conference of Prime Minister of 

developments of the summit.     

The Paris conference during the one month period (November 

covered in four Hindi major 

Hindustan, Dainik Bhaskar, Navbharat Times and 

in four English dailies such as The 

Economic times, The Times of India, Hindustan Times and The 
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Indian Express. Overall 197 stories were covered across eight major dailies. Fig.4 illustrates the total of 

67% coverage of stories by English Dailies. The maximum coverage (36 stories) as news report was done 

by Hindustan Times English newspaper, followed by The Times of India (27 stories), The Indian Express 

and The Economic Times (26 stories each) (see Fig. 5). 

 

Figure 5 Coverage of Stories in Eight Major Dailies ( 21 Nov. to 20 Dec. 2015) 

 

The coverage by Hindi dailies was less throughout the study period. However, Dainik Jagran (16 stories) 

were among the highest in coverage of news report followed by Hindustan and Nav Bharat Times (12 

stories each). After the news report the English and Hindi newspapers also published editorials on COP 

21. The editorials were published during the event dates of the conference. The pros and cons on the 

India’s mitigation method that discussed in the conference were covered in the editorials. All the eight 

dailies had not provided any space in feature, columns of the conference. Whereas, only one 

advertisement was published in Dainik Jagran about the conference (see Fig. 5). 

 

 

 

TYPES OF STORIES 

 

In Fig. 6, the stories that were covered by the eight major dailies were mostly on other pages of the 

newspaper. The maximum stories (30 numbers) on other pages were by the Hindustan Times (HT) 

English dailies followed by The Economic Times (TET) (25 numbers) and The Times of India (20 numbers). 

Among Hindi Dailies Dainik Jagran, Navbharat Times and Hindustan had good coverage of news on other 

pages.  Navbharat Times was the highest in publishing news on editorial page followed by Dainik Jagran, 

Dainik Bhaskar and Hindustan. Very less news coverage was noticed on all the newspapers on the front 

pages. 
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Figure 6 Styles of Stories on COP 21 in Eight Major Dailies 

 

Hindi dailies provided low coverage on the event however Dainik Jagran had published top news of the 

leaders such as ‘Paris Sammelan se Pehlele PM Ka sammelen’(news headlines-29 November,2016). The 

coverage of news was mostly focused on the international leaders’ relationships during the conference 

meet. It was also focused on India’s plan or mitigation measures, put forth to combat the climate 

change. However, English dailies had published the maximum news report focusing on the speeches, 

national decisions taken in INDCs and PM’s messages related with the summit. 
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WHY IMPROVED ENVIRONMENTAL COVERAGE MATTERS 

 

While many people get the news from a variety of media sources, it is reasonable to assume that 

maximum individuals in India are “news consumers” via television, print media, online and radio news 

formats combined. This number represents a huge cross-section of society and a critical mass of 

individuals whose knowledge base about environmental issues can ultimately translate to improved 

policy making at local and national levels, collective actions (that can reduce impacts) and the cultivation 

of an expanded national stewardsip ethic.  

 

In a recent study, it is clearly stated that the majority of the news on COP 21 at Paris was covered by the 

English newspapers. A close observation of the study shows that Hindustan Times had coverage of 

stories in form of news report but the space provided to the news was not on important pages of the 

newspaper.  

 

In news channels, NDTV 24x7 was the highest to showcase for the maximum time, but actually covered 

only 2 stories throughout the event. In comparison with the earlier CMS ENVIS report on COP 20 Lima, 

the DD news channel had covered the maximum news on COP 21 in current study. This shows that news 

channels now understanding the importance of the coverage of such kind of news to assist the nation in 

achieving the mitigation goals of climate change.  

***** 
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environment
Promoting Responsibility

Established in 1991, CMS has carved out a niche for itself as a research based 
think tank committed to rigorous and objective analysis to support improved 

policymaking.

CMS Environment, the team behind all the environmental endeavours of CMS, has 
been involved multifariously in policy research and programme evaluation aimed at 
creating sustainable solutions for environment protection. CMS Environment Team 
has also been consistently undertaken capacity building and enhancing initiatives 
with range of stakeholders to orient on contemporary environment issues like climate 
change, sustainable transport, conservation, etc.

cms envIs centRe 
Established in 2000, cms envIs is a premiere centre designated by Ministry of 
Environment, Forests & Climate Change (MoEF&CC), Government of India to facilitate 
information dissemination and further the cause of environment awareness and 
sensitisation. A separate space in its campus has been allocated to house documentary 
films, spots/ public service messages, info-mercials, quiz programmes, jingles etc. on 
environmental and wildlife issues. www.cmsenvis.nic

Green Films Resource centre 
Established in 2007, the Audio Visual Resource Centre (AVRC) is a state-of-the-art 
archive of documentaries, films and audio spots on environment and development 
issues.
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